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TEAM COLE:
Johnny Cole– yearbook representative
Johnny Paul Cole– yearbook representative 
Ashley Cole– yearbook representative 
Julie Marshall– Area Manager



POSSIBILITIESendless



We’re not just designers
We’re not just photographers
We’re not just writers
We’re not just editors

This is not scrapbooking
This is not “gimme a quote”
This is not butt-journalism

This is journalism. And journalism is a people profession.



What is a theme? 

A theme is a cohesive, consistent verbal and visual

message…a story….

developed throughout the book to connect to the students, the 
school and the school year



Storytelling through

WORDS



THEME: What’s your 2020 story?

WORDS
COME

*not graphics or photos

FIRST

theme



Finding the WORDS FIRST helps you TELL 
STORIES better
• Words determine personality

• Words determine vibe

• Words determine look

• Words determine aesthetic

• Words determine font choice

• Words determine color palettes













Let’s talk about the details

1. 2. 3. 4.

5. 6. 7.



The best themes TELL STORIES.

• It’s not slapping a cutesy phrase on the cover and never thinking 
about it again

• It’s not a traditional “yearbook” type of yearbook theme

• It’s not something that is so broad and generic that it has been done a 
million times before

It’s a word or phrase that is going to help you 

TELL THE STORY OF THE YEAR!



getting back to school?

character of your school?

discovering who your students are?
school pride?

individual storytelling?

overcoming adversity?
changes?

anniversary?

getting back to normal?



What is the story of the year?

Ask the WHY questions

How does it relate to the year/your school?

Can you sum it up in one sentence or two?

What is the one message we are 
trying to send?







REMEMBER…

You are “DATING” your theme..

You’re not “MARRYING” your theme yet.



BE “THEME” FEARLESS
•The most successful books challenge 
themselves to do something different 
every year 

•You can be cautious or creative…but 
there is no such thing as a cautious 
creative.

•Don’t settle…clever! witty! 



CAPTIVATE- like

COMMUNICATE- understand

CONNECT-remember

FIND a THEME that does all 3….



If you are struggling….
•Talk it out 

•Write it out 

•Ask others not on yearbook staff

•Look for graphics that might inspire

•Look for phrases/quotes 

•Brainstorm



Where do the THEME go?

COVER: 

•Theme fonts 

•Theme meaning 
(words)

•Colors

•Graphics 



Where do the THEME go?

ENDSHEETS: 
•Theme fonts 
•Theme meaning 
(words)
•Colors
•Graphics 
•Table of Contents



Where do the THEME go?
TITLE PAGE: 

• Theme fonts 

• Theme meaning (words)

• Colors

•Graphics 

•Name of book, school 
name, address, volume, 
school population, 
administration



Where do the THEME go?

OPENING: 

•Theme fonts 

•Colors

•Graphics 

•Explain the theme

•Pages 2-3



Where do the THEME go?

DIVISION PAGES: 

•Theme fonts 

•Theme spinoffs

•Graphics 

•Colors

•Consider profiles here



Where do the THEME go?

CLOSING: 

•Theme fonts 

•Graphics 

•Colors

•Mirrors the opening 
and brings the book 
to an end



Where do the THEME go?
OTHER PLACES: 
•Folios
•Fonts
•Headlines 
• Layouts 
•Photos
•Profiles
•Reference Section



Pay attention to the 
FONT TREATMENTS,

COLORS
and GRAPHICS



THEME: What’s your 2020 story?

Make your 2023 yearbook the one with the IT factor.

COMMUNICATE
CONNECT

CAPTIVATE

THEME: What’s your 2020 story?THEME: What’s your 2023 story?

Cover
Apollo Middle Endsheets

Title Page

Opening Spread, 002-003 Student Life Divider Closing Spread



THEME: What’s your 2020 story?

Make your 2023 yearbook the one with the IT factor.

COMMUNICATE
CONNECT

CAPTIVATE

THEME: What’s your 2020 story?THEME: What’s your 2023 story?

Cover
Oviedo High Endsheets Title Page

Opening Spread, 002-003 Divider Closing Spread



THEME: What’s your 2020 story?

Make your 2023 yearbook the one with the IT factor.

COMMUNICATE
CONNECT

CAPTIVATE

THEME: What’s your 2020 story?THEME: What’s your 2023 story?

Cover
Woodland Jr High Endsheets Title Page

Opening Spread, 002-003 Divider Closing Spread















It’s time for a 

TAG LINE 
HUNT

theme challenge ‘23



theme challenge ‘23

GET OUT YOUR

MAGAZINES
and other

RESOURCES
Everyone is going to look through them for

SEVEN MINUTES 



theme challenge ‘23

Everyone will find a

Do not worry if it’s not perfect, just tell your recorder to record the phrase

Recorders, you will need to write everything down. DO NOT STOP

that could become a THEME PHRASE.

HEADLINE
ADVERTISEMENT TAG-LINE 

or 



Tag Line Hunt

check these out



Tag Line Hunt

check these out



Tag Line Hunt

check these out



Tag Line Hunt

check these out



Tag Line Hunt

magazines ads



Tag Line Hunt

check these out

tv Grammy 
promo

magazine



EVALUATE
What you’ve discovered

theme challenge ‘23



theme challenge ‘23

Recorders will 

– be the leader for this next 

SEVEN MINUTES
– need a COLORED MARKER

– READ EACH PHRASE: 



theme challenge ‘23

STAFF will 

– Give a THUMBS UP
if the phrase or tagline sounds 

GOOD

– Give a THUMBS DOWN, 
if it DOES NOT sound good

– Highlight the BEST ONE (s) 

No other discussion should take place



THEME TEAM
WORD and COVERAGE 

CONNECTIONS

theme challenge ’23



CHOOSE
ONE PHRASE

theme challenge ‘23

STEP ONE



theme challenge ’23 GROUP ASSIGNMENT

Step ONE:
Choose one phrase that your team 
feels might work as a theme.

Remember, this does not need to be 
your final phrase



theme challenge ‘23 GROUP ASSIGNMENT

Step TWO: Brainstorm
known phrases

using words in the 
phrase

Remember, this does not need to be your final phrase



theme challenge ‘23 GROUP ASSIGNMENT

Step THREE: For each 
word, write down as 

many known phrases
that you can in seven 
minutes



theme challenge ‘23 GROUP ASSIGNMENT

Step THREE:

Examples
check out these examples



theme challenge ‘23 GROUP ASSIGNMENT

Step THREE - examples 

possible theme phrase:

So Worth It
Word: Worth
Phrases: self-worth, worthy, worth every second, know 
your worth, infinite worth, nothin worth having comes 
easy, Ft. Worth



theme challenge ‘23 GROUP ASSIGNMENT

Step FOUR - Evaluate 
Discuss what you found and how well you think your 
phrase may or may not work



theme challenge ‘23

the point?
it takes time to find your perfect

THEME WORDS



Your book should:

• Look the same (DESIGN, FONTS, COLORS)

• Read the same (WORDS, STORIES, PHRASES)

• Feel the same (VOICE)



• Does it make sense, considering the events of the year?

• Is it unique, yet relatable?

• Is it clear and not confusing?

• Unifying concept that ties together events of the year?

• Fresh, contemporary approach?

• Allow for verbal and visual development?

As you contemplate your theme, 
as the following questions: 



theme challenge ‘23

so…
get the

PROCESS
started



theme challenge ‘22

have fun…
choosing your

PERFECT THEME

for 2023



the book is done….
but you’re not!!!



• Market that book!
• Celebrate…and let 

everyone know you’re 
celebrating

• Social media

• Let people know the status 
of the book – “it’s on its 
way!”

• “Hey you” notes

• Post your index

• Sales countdown

• Create urgency – “only 19 
books left!”

• Tease your cover and 
spreads

so now what?
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*Also do this to promote ad sales! 

Make sales info easy to find…put it EVERYWHERE!



• Market that book!
• Celebrate…and let 

everyone know you’re 
celebrating

• Social media

• Let people know the status 
of the book – “it’s on its 
way!”

• “Hey you” notes

• Post your index

• Sales countdown

• Create urgency – “only 19 
books left!”
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spreads
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MARKETING MARCH MADNESS

*Also do this to promote ad sales! 

Make sales info easy to find…put it EVERYWHERE!



so now what?

No more SECRETS! Share 
your cover and theme!





so now what?



so now what?



so now what?

https://www.facebook.com/yearbooks/videos/2563229797258647
Follow Walsworth Yearbooks on Facebook:

https://www.facebook.com/yearbooks/videos/2563229797258647


so now what?



so now what?



• Distribution Day!
• Get organized

• Disclaimer

• Party!

• Flaunt them by 
delivering to classes

• Be prepared for 
feedback (of both kinds)

• Use this time to start 
marketing next year’s 
book sales 

so now what?



WYPN – Walsworth Yearbooks Podcast Network
so now what?



• Plan for the summer
• Discuss possible coverage 

topics for the summer

• Assign staff to these topics

• Don’t have to beg for people to 
turn in their own pics in the fall

• Start the year with some 
content under your belt

• Set up ad sales and yearbook 
sales for the summer – get info 
out early

so now what?



• Evaluate & Set 2023 Goals
• Get critiques –

CSPA/NSPA/FSPA

• Review the book
• Concept

• Photography

• Writing

• Design

• Coverage

so now what?



THANK YOU!!


