
Don’t get stuck in a headline rut.
Design a creative HEADLINE and SUBHEAD



Even more than they already are.











FOOTBALL



CHEERLEADERS





• a MAIN HEADLINE
• a Subhead
• Dynamic Typography
• Creative Word Play



Rate 
Your

Headlines
Strength or Weakness?Be a part of the 

conversation



The headline is the first copy most readers see. Most people decide whether to read the 
story and other copy based on the headline and subhead. Grab your readers' attention!



and



Use literary devic es to add de pth and h umor to your

Utilize



2021 Ledoian 
Aledo High School 
Aledo, Texas

The repetition of the same 
letter sound at the beginning 
of several words in a phrase 
or sentence.



2021 The Lion 
McKinney High School 
McKinney, Texas

The repetition of the same 
letter sound at the beginning 
of several words in a phrase 
or sentence.



2021 Panther 
Plant High School 
Plant, Florida

The repetition of the same 
letter sound at the beginning 
of several words in a phrase 
or sentence.



Saugus High School 
Saugus, California

An expression designed 
to call something to 
mind without 
mentioning it explicitly.

An indirect reference to
literature, music, art or
pop culture



Hagety High School 
Oviedo, Florida

An expression designed 
to call something to 
mind without 
mentioning it explicitly.

An indirect reference to
literature, music, art or
pop culture



Shawnee Mission South 
High School
Overland Park, Kansas

An expression designed 
to call something to 
mind without 
mentioning it explicitly.

An indirect reference to
literature, music, art or
pop culture



Aledo High School 
Aledo, Texas

An expression designed 
to call something to 
mind without 
mentioning it explicitly.

An indirect reference to
literature, music, art or
pop culture



Legacy High School 
Mansfield, Texas

An expression designed 
to call something to 
mind without 
mentioning it explicitly.

An indirect reference to
literature, music, art or
pop culture



Arrowhead Christian 
Academy
Redlands, California

A play on words.

Make a joke exploiting 
the different possible 
meanings of a word.

Play off words that 
sound alike but have 
different meanings.



Shawnee Mission Northwest 
High School
Shawnee, Kansas

A play on words.

Make a joke exploiting 
the different possible 
meanings of a word.

Play off words that 
sound alike but have 
different meanings.



Colonial Forge High School 
Stafford, Virginia

A play on words.

Make a joke exploiting 
the different possible 
meanings of a word.

Play off words that 
sound alike but have 
different meanings.



Aledo High School 
Aledo, Texas

Correspondence of 
sound between words
or the endings of words, 
especially when these 
are used at the ends of 
lines.



Boone High School 
Orlando, Florida

Correspondence of 
sound between words
or the endings of words, 
especially when these 
are used at the ends of 
lines.



Drake Middle School 
Arvada, Colorado

Correspondence of 
sound between words
or the endings of words, 
especially when these 
are used at the ends of 
lines.



that



• Full sentence
• Written in PRESENT TENSE
• Avoid obvious repetitive structures (Students…)
• Make your reader WANT to read the story
• Use strong verbs
• Punctuation?



Draw your reader into 
your story.

Harding Academy 
Searcy, Arkansas



PASSING
THE

AS THE EXPECTED

TWO WEEKS OF 

QUARANTINE 

STRETCHED INTO 

MONTHS, STUDENTS 

HAD TO GET CREATIVE

WITH THEIR FREE TIMETME

Shawnee Mission 
Northwest High School 
Shawnee, Kansas

IN A YEAR ALREADY FULL OF 

CONFUSION AND NATIONWIDE 

CHANGE, THE PRESIDENTIAL 

ELECTION WAS NO EXCEPTION

Draw your reader into 
your story.



Oviedo High School 
Oviedo, Florida

Draw your reader into 
your story.



Colonial Forge High School 
Stafford, Virginia,

Draw your reader into 
your story.



The headline is the first copy most readers see.

Most people decide whether to read the story and other copy based on the headline.

Grab your readers' attention!



Great Headlines Require Thought and Planning

Effective headline design requires strategic thought to emphasize key content
words

TYPOGRAPHY Use a wide range of sizes, weights and widths.

HEIRARCHY A wide range of size communicates levels of importance. Be sure
to make the most important words the biggest. Primary headline should be at
least 14 pts larger than any other text on the spread



Readability and tone are the focus when selecting typography. Your readers 
should focus on your words, not the font.

Single–Font Strategy One font family, with many variations, is used for all 
headlines and body copy throughout the book.

Multilple–Font Strategy A serif and a sans serif family are teamed together for 
headlines in various combinations. Or a single font can be teamed with an 
emphasis font.

TYPOGRAPHY CHOICES



TYPE VARIATIONS

Aledo High School, Aledo, Texas



Oviedo High School, Oviedo, Florida



TYPOGRAPHY CONNECTIONS

Visual Verbal Connection Let the dominant photo inspire 
the words in the primary headline.

Color Coordination Echo a color from the dominant photo 
to highlight key word(s) in the primary headline.



North Allegheny High School, Wexford, PA



CAPITALIZATION Consider ALL-CAPS, SMALL CAPS or all lower 
case and sentence-style for impact and variety.

ARRANGEMENT Placement og headline components can vary 
while still maintaining consistency.





A few tips to remember to help GRAB the reader.

THINK ACTION Headlines should be in subject, verb, direct 
object format. There will be times when you will break the rules 
for effect; however, keep in mind that prepositional phrases do 
not relay the action. Be brief, but use active verbs.

PRESENT TENSE A headline describes what the story IS about.



Headline PUNCTUATION

• Use a comma to replace the word “and.”

• Omit articles (a, an, the) unless needed for clarity.

• Long works such as plays and CD titles appear in quote 

marks in a headline, not italics.

• Periods are not necessary.



Abbreviations – unless commonly known ̶ NHS, 

FCA, etc.

Questions – You are telling the reader what the 
story is about, not questioning him/her.

Names – unless well-known.

“ing” words.



FIN DING
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Esquire Magazine



Vanity Fair 
Magazine



Vanity Fair 
Magazine



Bicycling 
Magazine



Outdoors 
Magazine



Outdoors 
Magazine



Shape 
Magazine



FROM THE



Colonial Forge High School 
Stafford, Virginia



Colonial Forge High School 
Stafford, Virginia



Colonial Forge 
High School 
Stafford, Virginia



Colonial Forge High School 
Stafford, Virginia



Gresham High School 
Gresham, Oregon



Gresham High School 
Gresham, Oregon



Gresham High School 
Gresham, Oregon



Gresham High School 
Gresham, Oregon



Dreyfoos High School 
Dreyfoos, Florida



Shawnee Mission Northwest 
High School
Shawnee, Kansas
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El Camino Real Charter 
High School
Woodland Hills, California



El Camino Real Charter 
High School
Woodland Hills, California



El Camino Real Charter 
High School
Woodland Hills, California





McKinney High School 
McKinney, Texas



Blue Valley Northwest 
High School
Overland Park, Kansas



El Camino Charter High School 
Woodland Hills, California



ELCO High School 
Myerstown, Pennsylvania



Hagerty High School 
Oviedo, Florida



Harding Academy 
Searcy, Arkansas



Legacy High School 
Mansfield, Texas



Shawnee Mission Northwest 
High School
Shawnee, Kansas



Timber Creek High School 
Ft. Worth, Texas



Timber Creek High School 
Ft. Worth, Texas



McKinney High School 
McKinney, Texas



Goals to Improve 
Your Headlines 

in 2023?
Be a part of the 

conversation





LEAD your audience into your STORY 
with a creative HEADLINE and SUBHEAD





Get Your Head Into the Game


